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SCPAC Mission Statement

“All Florida parents will be 

informed about all educational 

options and opportunities.”
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Local SCPAC Purpose


 

Local SCPACs will:



 

empower members through school choice 
parent education and advocacy training,



 

work to educate their community about 
school choice issues and options, 



 

gather community school choice 
concerns, represent community school 
choice concerns and ideas to district staff and 
school board, and 



 

act as parent mentors.
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Sharing the Message is Mission Critical


 

So, who are we reaching out to? 



 

Parents and stakeholders with a positive 
choice message to share



 

Families in high-need areas with low- 
performing schools who need choice 
information and support


 

Where can we find these families, and 
how can we reach them?
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Reaching Choice Families


 
Identify successful choice schools and programs 
in your area, such as: 



 

magnets



 

charters 



 

technical and career academies 



 

International Baccalaureate 



 

AICE 



 

private schools, especially those accepting McKay and 
FTC scholarships 



 

virtual programs



 

home schooling groups
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Reaching Choice Families


 
Contact the directors/principals and PTA or 
PTSO groups with the opportunity to share their 
successes by participating in L-SCPAC activities 
and events to “spread the word.”



 
Maintain regular contact with these 
representatives. Let them know that you regard 
them as members of the choice community. 
Include them on informational e-mails, 
announcements and invitations.



 
Active parents from these groups may be good 
candidates to join the L-SCPAC and/or act as 
parent mentors.
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Reaching Families Needing Support



 
Identify the high-need areas in your region, 
and the areas with low-performing schools.



 
Target agencies and organizations that serve 
these families. 



 
Ask that event flyers be posted where parents 
can see them, and provide brochures in the 
waiting room.  



 
In exchange, they may wish to set up an 
information table at choice events, and their 
brochures may be made available at local 
PRCs.
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Locating agencies through DCF


 

DCF’s Access Network is an 
excellent resource for identifying 
organizations that serve our 
target families.


 

Go to:  
http://www.dcf.state.fl.us/





 

Click on the ACCESS Florida link.





 

Click on ACCESS Community Partner Search.





 

Enter the county or zip code for your area.





 

A list of local agencies will appear with links and 
contact information.



VPSC Mid-Year Meeting, July 2011 13

Wrap-up


 

Other strategies?


 
Questions?
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